GE Pool Implementation

Starting from 2/2024, General Education Pool (GE Pool) would be implemented for all curriculum

for VMES students.

Please note that GE Pool apply for some 64, most 65 students and later depending on their

department.

Each individual curriculum will have different credits for different GE group (Humanities Courses,

Social Science Courses, Science and Mathematics Courses, and Language Courses). Therefore,

the GE required course for every curriculum would be

ELE1001

ELE1002

ELE2000

ELE2001

GE2202

Communicative English |

Communicative English I

Communicative English |

Communicative English |

Ethics

3(2-3-6)
3(2-3-6)
3(2-3-6)
3(2-3-6)

3(3-0-6)

Language Courses
Language Courses
Language Courses
Language Courses

Social Science Courses

Each Advisor have to check number of credits of GE courses (equal or more) for individual

student with below table based on curriculum and student ID to fulfill the GE requirement.

Science and :
Humanities | Social Science _ Language Elective Total
Department Mathematics Course
(Student ID) Courses Courses Courses . GE
(credit(s)) (credit(s)) Courses (credit(s)) (credit(s)) (credit(s))
(credit(s)) (No group needed)
AE 3 6 10 - - 34
(B4xXXXX — BBXXXXX) (VMES courses)
ECE 2 6 5 2 - 30
(B5xxXXX — BIXXXXX)
MCE - Al 2 6 5 2 - 30
(B5xxXXX — BEXXXXX)
MCE - Al ) ) ) ) 9 o4
(B7XXXXX — 71XXXXX)
cs 3 3 6 3 - 30
(651xxxx — 652xXXX)
cs 2 6 5 2 - 30
(653xxxx — BIXXXXX)
T 2 6 5 2 - 30
(B5xxxXX — 672XXXX)
Al - - - - 9 24
(B73xxXXX — 71XXXXX)




Humanity Courses

ADX 1102

ADX 1140

FT 2003A

FT 2003B

GE 1104

GE 1107

GE 2102

GE 2103

GE 2110

MU 1002

MU 1231

MU 3602

MU 4223

Design Culture Exposure

Journey for Urban Art and Culture

Exploration

Foods Changing the World (Part A)
Foods Changing the World (Part B)
Thai Historical Perspectives
Perspectives in Politics and Economy
Human Heritage and Globalization
Art of Reasoning

Human Civilizations and Global Citizens
(From old GE courses)

Pop Music Appreciation

History and Literature of Music

Music Therapy

Music in Human Life

Social Science Courses

AD 3280

ADX 1101

ADX 1240

ADX 1303

ADX 1304

Inspiration, Lifestyles and Popular Culture
Art and Design Appreciation

Artist Studio (Painting and Rendering)
Design Communication

Design Fundamental

2 (0-4-4)

3 (3-0-6)

2 (2-0-4)
1(1-0-2)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

2 (2-0-4)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (2-2-5)
3 (0-6-3)
3 (1-4-4)
3 (2-2-5)

3 (2-2-5)



BBA 1001

BBA 1004

BBA 1005

BBA 1006

BBA 1010

BBA 1012

BBA 1020

BBA 1021

BBA 1022

BBA 1023

BBA 1024

BBA 1025

CA 1110

EG 1001

FT 1003

FT 2004

FT 2005

GE 1204

GE 1205

GE 1209

GE 2207

Business Exploration

(From old GE courses)

Essential Marketing for Entrepreneurs

(From old GE courses)

Essential Finance for Entrepreneurs

(From old GE courses)

Essential Economics for Entrepreneurs

(From old GE courses)

Design Thinking in Business
Entrepreneurial Marketing

Design Thinking Essentials

Design Thinking Workshop

Building CEO and Leadership Essentials
Building CEO and Leadership Workshop
Entrepreneurial Marketing Essentials
Entrepreneurial Marketing Workshop

Art and Beauty of Living

Digital Literacy

Food Factory Explore Trip (Special course)
Drinkology: The Art of drinking

Food Zodiac

Physical Education

ASEAN Ways

Psychology Application in Daily Life

Sport, Health and Wellness Development

3 (3-0-6)

2 (2-0-4)

2 (2-0-4)

2 (2-0-4)

3 (3-0-6)
3 (3-0-6)
2 (2-0-4)
1(1-0-2)
2 (2-0-4)
1(1-0-2)
2 (2-0-4)
1(1-0-2)
3 (2-2-5)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
1(0-2-1)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)



GE 2209

GE 2210

GE 2212

GE 2213

ITX 2004

ITX 2005

ITX 4502

LLB 1501

LLB 1502

LLB 4540

LLB 4806

MB 2531

NGE 0110

NGE 0111

The Power of Personality in Leadership
Love and Art of Living

Exotic Thai Food and Crafts

Thai Market Vendor Exposure

UI/UX Design and Prototyping

Design Thinking

Tech Startup

Business Law

Fundamentals of Tax Law

International Business Law and Start-Up

Business

Business and Human Rights
Music Business

First Aid and Basic Life Support

Innovative Media and Project Influencing

Health Risk Behavior

For Science and Mathematics Courses

BBA 1007

BBA 1013

BBA 1014

BBA 1026

BBA 1027

Data Analytics for Entrepreneurs

(From old GE courses)
Entrepreneurial Finance

The Art of Data for Business
Entrepreneurial Finance Essentials

Entrepreneurial Finance Workshop

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
2 (2-0-4)

1 (1-0-2)



BBA 1028

BBA 1029

CA 1201

CA 1202

CSX 3001

EG 1002

EG 1003

EG 1004

EG 1005

FT 1004

FT 1004B

FT 1005

GE 1302

GE 1303

GE 2304

ITX 3002

The Art of Data Essentials
The Art of Data Workshop
Creative Photography

Computer Graphic for Presentation Design

for Pitching

Fundamentals of Computer Programming
Application Design for Everyone
Introduction to Internet of Things (loTs)

(Core Course for Al 673xxxxXX — 71XXXXX)

Artificial Intelligence for beginners

(Core Course for Al 673xxxxX — 71XXXXX)

3D Modelling and 3D Printing Technology

A Food-Agri-Bio Tech Trend Update (Part A)

Food-Agri-Bio Tech Trend Update (Part B)
Sustainability and Circular Living
Ecology and Sustainability

Science for Sustainable Future

(From old GE courses)

Lifestyles and Sustainability in Dynamic

World

Introduction to Information Technology

For Language Courses

CN 0400

FIB 1515

Chinese for Beginners |

Fundamental French

2 (2-1-4)
1 (0-1-1)
3 (2-2-5)

3 (2-2-5)

3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
2 (2-0-4)
1(1-0-2)
3 (3-0-6)
3 (3-0-6)

2 (2-0-4)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



FIB 1516

FIB 1517

GE 1403

GE 1409

GE 1410

GE 1411

GE 1412

GE 1413

GE 1414

GE 1415

GE 3401

JA 0721

JA 0723

Communicative French |
French Culture and Society

Thai Language for Professional

Communication (For Thai students)

Thai Language for Intercultural

Communication (For Non-Thai students)

Thai for Profession Communication
(Required course for Thai Student)

(From old GE courses)

Thai Language for Multicultural
Communication
(Required course for non-Thai students)

(From old GE courses)

Introductory Thai Usage
(Required course for Thai students from

International Program)
(From old GE courses)

Introduction to Korean Language and K-pop

Culture

Introduction to Spanish Language and

Culture

Storytelling and Presentation Skills in

English
Public Speaking in Thai
Japanese for Beginners |

Reading and Writing Japanese Scripts

3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

2 (2-0-4)

2 (2-0-4)

2 (2-0-4)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)

3 (3-0-6)



For Elective Courses (No group needed)

AD 3280 Inspiration, Lifestyles and Popular Culture 3 (2-2-5)
ADX 1101 Art and Design Appreciation 3 (0-6-3)
ADX 1102 Design Culture Exposure 2 (0-4-4)
ADX 1140 Journey for Urban Art and Culture 3 (3-0-6)
Exploration
ADX 1240 Artist Studio (Painting and Rendering) 3 (1-4-4)
ADX 1303 Design Communication 3 (2-2-5)
ADX 1304 Design Fundamental 3 (2-2-5)
BBA 1010 Design Thinking in Business 3 (3-0-6)
BBA 1012 Entrepreneurial Marketing 3 (3-0-6)
BBA 1013 Entrepreneurial Finance 3 (3-0-6)
BBA 1014 The Art of Data for Business 3 (3-0-6)
BBA 1020 Design Thinking Essentials 2 (2-0-4)
BBA 1021 Design Thinking Workshop 1 (1-0-2)
BBA 1022 Building CEO and Leadership Essentials 2 (2-0-4)
BBA 1023 Building CEO and Leadership Workshop 1 (1-0-2)
BBA 1024 Entrepreneurial Marketing Essentials 2 (2-0-4)
BBA 1025 Entrepreneurial Marketing Workshop 1 (1-0-2)
BBA 1026 Entrepreneurial Finance Essentials 2 (2-0-4)
BBA 1027 Entrepreneurial Finance Workshop 1 (1-0-2)
BBA 1028 The Art of Data Essentials 2 (2-1-4)
BBA 1029 The Art of Data Workshop 1 (0-1-1)

CA 1110 Art and Beauty of Living 3 (2-2-5)



CA 1201

CA 1202

CN 0400

CSX 3001

FIB 1515

FIB 1516

FIB 1517

EG 1001

EG 1002

EG 1003

EG 1004

EG 1005

FT 1003

FT 1004

FT 1004B

FT 1005

FT 2003A

FT 2003B

FT 2004

FT 2005

GE 1104

Creative Photography

Computer Graphic for Presentation Design

for Pitching

Chinese for Beginners |

Fundamentals of Computer Programming
Fundamental French

Communicative French |

French Culture and Society

Digital Literacy

Application Design for Everyone

Introduction to Internet of Things (loTs)

(Core Course for Al 673xxxxX — 71XXXXX)

Artificial Intelligence for beginners

(Core Course for Al 673xxxxX — 71XXXXX)

3D Modelling and 3D Printing Technology

Food Factory Explore Trip (Special course)

A Food-Agri-Bio Tech Trend Update (Part A)

Food-Agri-Bio Tech Trend Update (Part B)
Sustainability and Circular Living

Foods Changing the World (Part A)

Foods Changing the World (Part B)
Drinkology: The Art of drinking

Food Zodiac

Thai Historical Perspectives

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
2 (2-0-4)
1(1-0-2)
3 (3-0-6)
2 (2-0-4)
1(1-0-2)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)



GE 1107

GE 1204

GE 1205

GE 1209

GE 1302

GE 1403

GE 1409

GE 1413

GE 1414

GE 1415

GE 2102

GE 2103

GE 2207

GE 2209

GE 2210

GE 2212

GE 2213

GE 2304

GE 3401

Perspectives in Politics and Economy
Physical Education

ASEAN Ways

Psychology Application in Daily Life
Ecology and Sustainability

Thai Language for Professional

Communication (For Thai students)

Thai Language for Intercultural

Communication (For Non-Thai students)

Introduction to Korean Language and K-pop

Culture

Introduction to Spanish Language and

Culture

Storytelling and Presentation Skills in

English

Human Heritage and Globalization

Art of Reasoning

Sport, Health and Wellness Development
The Power of Personality in Leadership
Love and Art of Living

Exotic Thai Food and Crafts

Thai Market Vendor Exposure

Lifestyles and Sustainability in Dynamic

World

Public Speaking in Thai

3 (3-0-6)
1(0-2-1)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



JA 0721

JA 0723

ITX 2004

ITX 2005

ITX 3002

ITX 4502

LLB 1501

LLB 1502

LLB 4540

LLB 4806

MB 2531

MU 1002

MU 1231

MU 3602

MU 4223

NGE 0110

NGE 0111

Japanese for Beginners |

Reading and Writing Japanese Scripts
UI/UX Design and Prototyping

Design Thinking

Introduction to Information Technology
Tech Startup

Business Law

Fundamentals of Tax Law

International Business Law and Start-Up

Business

Business and Human Rights
Music Business

Pop Music Appreciation

History and Literature of Music
Music Therapy

Music in Human Life

First Aid and Basic Life Support

Innovative Media and Project Influencing

Health Risk Behavior

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)



GE Pool Course Description

AD 3280 Inspiration, Lifestyles and Popular Culture 3 (2-2-5) credits

Exploration of inspirations, lifestyles and popular culture from various perspectives, understanding

of how they affect creativity, marketing, consumers and communication
AD 3280 u391aaale UuULEI uarimusssaRas 3(2-2-5) BHIBNG
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ADX 1101 Art and Design Appreciation 3 (0-6-3) credits

A study of art and design works throughout history from a range of places, time and culture
through discussions and experiential studies of art and design works in order for students to be
imbued in the valuable development of mankind's visual culture
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ADX 1102 Design Culture Exposure 2 (0-4-4) credits

Exploration of design culture through physical exposure and experiencing of prestigious local and
international award-wining design projects, participation in design-related events locally and

internationally
ADX 1102 M313831391)52dUNI iU a9 IMWEIINN1TDINILIL 2 (0-4-4) BHIBNG
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ADX 1140 Journey for Urban Art and Culture Exploration 3 (3-0-6) credits

A journey to experience on creative art and culture and trends in urban area regarding its
development and cumulative inheritances from various industries that drive multidimensional

movements in our contemporary design world varying from individual level to social level
ADX 1140 N13LABNIILNINITAITIVINBETINAIWEIIA LbLai a9 3 (3-0-6) ®i28NA
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ADX 1240 Artist Studio (Painting and Rendering) 3 (1-4-4) credits

Essential concepts and techniques of freehand painting and interior presentation, emphasizing
on skills of using various media and techniques, ranging from landscape painting to two -

dimensional presentation to three-dimensional perspective for communicating ideas
ADX 1240 dgala@ailz (N1332U198 Uaz NTUEAIUULIWEINULY) 3 (1-4-4) BikERa
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ADX 1303 Design Communication 3 (2-2-5) credits

Essential methods of verbal and graphical presentation, emphasizing upon concepts and skills of
using various media and techniques, ranging from two-dimensional presentation to three-

dimensional modeling for communicating ideas
ADX 1303 n13&0&1591%aanuuy 3 (2-2-5) k¥ 28NA

ad Ao o ¥ a A o Y A A ad
Qﬁﬂqiﬂa’]ﬂﬁyiuﬂqiuﬁﬂﬂuﬂﬂ I@IUL%%LL%?QQ’]NQ@I NE g Llﬂzﬂﬂﬂziuﬂqil"m,ﬂiaﬂuaLLﬂ:ﬂa'Jﬁ

' & ' % aa =2 aa A % = a
A1 9 mmmnmmuuﬂuaﬂwm: 2 Y@ Iwny 3 46 Lwalﬁl%ﬂ’ﬁﬁﬂﬁ’]iﬂ’)%\lﬂ@



ADX 1304 Design Fundamental 3 (2-2-5) credits

Introduction to the design principles that focus on basic understanding of the interrelationship
between form and function which leads to create attractive composition and practical design. This
class emphasizes on skills development, concept and practice, exploring through hand sketching,

drawing, and model making

ADX 1304 iann1saanuuuLiininw 3 (2 -2-5) BABNG
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BBA 1001 Business Exploration 3 (3-0-6) credits

Introductory business course focusing on different aspects of business, such as hte fundamental
principles of organization, legal forms of business ownership, and business activities related ot
management, marketing, production, accounting, and finance. Real world examples and case

studies are also included.
BBA 1001 n"nsl,%ﬂuffama‘lunﬁﬁﬁqsﬁa 3 (3-0-6) Wi 28NA
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BBA 1004 Essential Marketing for Entrepreneurs 2 (2-0-4) credits
Fundamental concepts of marketing, including ethical issues, chalenges, trends, channels, tools,
platforms, and strategy formulation ot implement and enhance marketing performance of gods

and services.

BBA 1004 msmmmﬁé’ﬂLfﬁ%ﬁm%’uﬁﬂsznaumi 2 (2-0-4) BHIBNG
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BBA 1005 Essential Finance for Entrepreneurs 2 (2-0-4) credits
Fundamental financial issues and tools ni conducting business and essential financial issues
including types and sources of capital raising, interest rate, loans, mit e vaule of money,

financial statements analysis, financial planning, and project decisions.
BBA 1005 msﬁwﬁﬁﬁLﬁuﬁ'm%'uﬁﬂsxnaum‘s 2 (2-0-4) BWIBNG
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BBA 1006 Essential Economics for Entrepreneurs 2 (2-0-4) credits
Application of economic theories ni business. Topics included cost-benefit analysis, opportunity

cost, demand and supply, competition and market structures, macroeconomic indicators, and

policies

BBA 1006 Lﬁiﬂgmamgﬁﬁnﬂuﬁm%ﬁé’ﬂsznaums 2 (2-0-4) BWIBNG
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BRA 1007 Data Analytics for Entrepreneurs 3 (2-2-5) credits

Application of data analytics concept ni business. The topics include data colection, data
preparation/clansing, application of basic statistical methods ot data analysis, result presentation,
and visualization.

[
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BBA 1010 Design Thinking in Business 3 (3-0-6) credits

Understanding design thinking as a method to solve customer pain points and offer innovative
solutions, Design thinking tools and phases are introduced, Innovation strategies and
management are discussed for the process to ensure the development or acquisition of new

products, processes, and innovation portfolios
BBA 1010 msam%aaammn‘luq‘sﬁa 3 (3-0-6) ¥ 28NA
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BBA 1012 Entrepreneurial Marketing 3 (3-0-6) credits

The course provides the fundamental knowledge of marketing for the business owner, The course
will be focused on customer centric, innovations, utilizations of the opportunity, value creation,
personalization, sustainability and impactful marketing mixes that meets beyond customer
expectations by creating unique and creative marketing solutions to maximize the business

growth
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BBA 1013 Entrepreneurial Finance 3 (3-0-6) credits
(for non-MSME students)

Fundamental financial knowledge and financial tools for business including types of businesses,
sources of fund raising, financial instruments, time value of money, working capital management,
forecasting and planning for investment needs, financial statements analysis as well as capital

budgeting and feasibility analysis in making an effective business decision
BBA 1013 n13WwKUsznaun1s 3 (3-0-6) ¥ 28NA
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BBA 1014 The Art of Data for Business 3 (3-0-6) credits

Fundamental concepts of data visualization: data visualization, data storytelling, infographics,

contemporary techniques, hands-on application in business
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BBA 1020 Design Thinking Essentials 2 (2-0-4) credits

Understanding design thinking as a method to solve customer pain points and offer innovative
solutions. Design thinking tools and phases are introduced. Innovation strategies and
management are discussed for the process to ensure the development or acquisition of new

products, processes, and innovation portfolios
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BBA 1021 Design Thinking Workshop 1 (1-0-2) credit

Application of design thinking methods on business problems such as the development or

acquisition of new products, processes, and innovation portfolios
BBA 1021 m3dsenanziliianisarmwnisaaizsaanuuy 1 (1-0-2) Bk28NA
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BBA 1022 Building CEO and Leadership Essentials 2 (2-0-4) credits

Developing leadership skills and capabilities to effectively deal with dynamic and diverse
business and organizational contexts. The course aims to introduce leadership approaches and

train students to exercise suitable leadership styles to drive innovation and growth
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BBA 1023 Building CEO and Leadership Workshop 1 (1-0-2) credit
Application of leadership approaches to drive innovation and growth
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BBA 1024 Entrepreneurial Marketing Essentials 2 (2-0-4) credits

The course provides the fundamental knowledge of marketing for the business owner. The course
will be focused on customer centric, innovations, utilizations of the opportunity, value creation,
personalization, sustainability and impactful marketing mixes that meets beyond customer
expectations by creating unique and creative marketing solutions to maximize the business

growth
BBA 1024 aas1AQ28INMIna1adliznaunis 2 (2-0-4) BWIBNG
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BBA 1025 Entrepreneurial Marketing Workshop 1 (1-0-2) credit

Application of marketing concepts such as customer centric, value creation, personalization and

marketing mixes
BBA 1025 ausaizslfuamsnisaaiadmivddsznaunis 1 (1-0-2) Bk28NA
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BBA 1026 Entrepreneurial Finance Essentials 2 (2-0-4) credits
(for non-MSME students)

Fundamental financial knowledge and financial tools for business including types of businesses,
sources of fund raising, financial instruments, time value of money, working capital management,
forecasting and planning for investment needs, financial statements analysis as well as capital

budgeting and feasibility analysis in making an effective business decision
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BBA 1027 Entrepreneurial Finance Workshop 1 (1-0-2) credit
(for non-MSME students)

Application of financial concepts and tools such as time value of money, forecasting and

planning for investment needs, and feasibility study
BBA 1027 n13uUfuamsdmsumsiindilsznaunis 1 (1-0-2) Bk28NA
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BBA 1028 The Art of Data Essentials 2 (2-1-4) credits

Fundamental concepts of data visualization. The topics include the theories behind data

visualization, data storytelling, infographics, and contemporary techniques
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BBA 1029 The Art of Data Workshop 1 (0-1-1) credit
Practical application of data visualization concepts such as data storytelling and infographics
BBA 1029 @atzunstayadrnsuginazeljiic 1(0-1-1) BIBAG

9 Y o o ¥ ! ! oA ¥ a s
msﬁﬂﬂszqﬂmlwanmsmmuama;&aﬂumwmo6] L% NILANIBIVNA BulnnIWAng

CA 1110 Art and Beauty of Living 3 (2-2-5) credits

A study of understanding Arts in relation with beauty of living and life appreciation through
various genres of Creative Arts; Visual Art, Music, Literature, Film and Performing Arts.
Motivating conversations about ideas, concepts, images, development of sensitivity. Exploration
of feeling and expression. To help enhancing integrated ideas, creativity, appreciation, and

sharpening living happiness
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CA 1201 Creative Photography 3 (2-2-5) credits

Learn the art of capturing image in a fun, curious and experimental way, Explore various styles
of digital photo taking both in color and in black and white, Incorporate design principles,
traditional photography techniques with digital post processing software to attain desirable look

and feel, Use an art criticism process to evaluate, explain and measure artistic growth
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CA 1202 Computer Graphic for Presentation Design for Pitching 3(2-2-5) credits

Designing presentations and presentation elements layout to create effective, impactful, and
professional marketing and campaign planning presentations in professional business contexts

using computer graphic
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CN 0400 Chinese for Beginners | 3 (3-0-6) Credits
(For Non-Business Chinese/ Chinese for International Business Major Students)

Chinese sound system and pronunciation, focusing on Pinyin (Chinese Romanization system),

basic Chinese characters and simple conversation.
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CSX 3001 Fundamentals of Computer Programming 3 (3-0-6) credits

History of computer, components of a computer system, coding and numbering systems,
algorithm and development process of algorithms and expression of algorithms in terms of
flowchart and pseudo code, implementation of algorithms using one of the high level languages
that are used widely in the industry with emphasis on the nature and structure of the language,
techniques of programming for both numerical and non-numerical processing, structure of the

programming languages and how to develop structured programming
CSX 3001 fingrumsiizulisunsuaasiiaas 3 (3-0-6) ¥ 28NA
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EG 1001 Digital Literacy 3 (3-0-6) credits

Basic digital tools and digital skills for office environments, online collaboration, the Internet

including interworking and information security
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EG 1002 Application Design for Everyone 3 (3-0-6) credits

Basic concept for mobile/tablet application design, sensors and utensils implementation, basic

programming tools, block based based programming and User Interface design
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EG 1003 Introduction to Internet of Things (loTs) 3 (3-0-6) credits

(Core Course for Al 673xxxxX — 71XXXXX)

Introduction to fundamentals building blocks and concepts of Internet of Things such as
computer systems, microprocessor, microcontroller, sensor, actuator, computer network, the
Internet, network applications, various types of communication technologies including modern

Internet of Things applications in various industries
EG 1003 iA23 A2 aIaIINTILT 09 A% 3 (3-0-6) BWWNA
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EG 1004 Artificial Intelligence for beginners 3 (3-0-6) credits

(Core Course for Al 673xxxxX — 71XXXXX)

Introduction to the basic concepts and techniques of artificial intelligence and machine learning
including its usage in today’s everyday life and modern real-world applications in various

domains such as business, healthcare, engineering, etc
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EG 1005 3D Modelling and 3D Printing Technology 3 (3-0-6) credits

Computer-aided design; basic CAD tools; 3D part modelling and assembly; 3D printing

technology; project using CAD and 3D printing technology
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FIB 1515 Fundamental French 3 (3-0-6) credits

Basic skils in listening, speaking, reading, and witing in French with a focus on everyday
communication; exploration of essential vocabulary and grammatical structures to construct

meaningful sentences; application of language skils to real-life scenarios.
FIB 1515 ns1el SaLaaing1n 3 (3-0-6) ¥ 28NA
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FIB 1516 Communicative French | 3 (3-0-6) credits

Development of students’ intermediate-level proficiency in listening, speaking, reading, and writing
in French with a focus on everyday communication. Acquisition of vocabulary and grammatical

structures necessary for achieving conversational fluency.
FIB 1516 Nl S9tadlNan13§0819 1 3 (3-0-6) ¥ 28NA
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FIB 1517 French Culture and Society 3 (3-0-6) credit

Introduction to contemporary French society and culture through discussions and authentic
documents, focus on contemporary social issues and insights on arts, literature, gastronomy,

and various aspects of French culture. This course is taught in Engish.
FIB 1517 105558 UazsIaNH SILaa 3 (3-0-6) ¥ 28NA
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FT 1003 Food Factory Explore Trip (Special course) 3 (3-0-6) credits

Exclusive trip to visit popular food, dessert, or beverage factories, Understanding from the

production process to packaging and logistics
FT 1003 n3tiBaairal3901uaasnnIsaaIns (Aasanay) 3 (3-0-6) ¥ 28NA
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FT 1004A Food-Agri-Bio Tech Trend Update (Part A) 2 (2-0-4) credits

Up-to-date information and innovation on food technology, agriculture technology and

biotechnology
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FT 1004B Food-Agri-Bio Tech Trend Update (Part B) 1 (1-0-2) credits

Recent innovation for the deployment of Food-Agri-Biotechnologies at commercialization stage
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FT 1005 Sustainability and Circular Living 3 (3-0-6) credits

Goal of sustainability, guidelines, and concept of Bio-Circular Green (BCG) economy including

the importance and benefits of BCG to business, society, and the environment
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FT 2003A Foods Changing the World (Part A) 2 (2-0-4) credits

The appreciation and connection of food as a cultural force, Revolution History through food
and drink, Social structure in dimension of consumption, food culture, food and conflict in world

history
FT 2003A awnsilazulan (82w A) 2 (2-0-4) BWIBNG
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FT 2003B Foods Changing the World (Part B) 1 (1-0-2) credit

A challenge of food on health and sustainability, How the food system is broken, Industrial

farming, agricultural subsidies, and diminishing water supplies
FT 2003B awsilasulan (9w B) 1 (1-0-2) Bk28NA
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FT 2004 Drinkology: The Art of drinking 3 (3-0-6) credits

All about cocktails, soda, wine, beer, and other beverages; extraordinary range of materials,

making process, and packaging, How to drink and how to evaluate the taste of each beverage

FT 2004 vinszuaz@adzlunsna 3 (3-0-6) ¥ 28NA
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FT 2005 Food Zodiac 3 (3-0-6) credits

Identify your zodiac sign and lord of house elements, Zodiac and personality traits, food habits
and how it affects health, Foods to eat and to avoid based on zodiac signs and lord of house

elements
FT 2005 21%15 12 1@ 3 (3-0-6) ¥ 28NA
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GE 1104 Thai Historical Perspectives 3 (3-0-6) credits

The origin and evolution of the Thai race from prehistoric, and historical periods in the
Sukhothai, Ayudhaya, Thonburi, and Rattanakosin periods, culture and diversity of thoughts in
current Thai society, The implementation of the philosophy of Sufficiency Economy and other

royal projects
GE 1104 nanen19lszinamanszaslszsindlng 3 (3-0-6) ¥in28nA
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GE 1107 Perspectives in Politics and Economy 3 (3-0-6) credits

Political ideologies; human nature; social contract; political systems; monarchy; aristocracy;
democracy; communism; roles and responsibilities of government and citizen; political change,

social organization of property; economic value, capitalism, socialism
GE 1107 NA®EN19LATHINIUAL NI 3 (3-0-6) BWWNA
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GE 1204 Physical Education 1 (0-2-1) credit

Improving physical fithess and psychomotor skills, creating unity among students, and

developing the sportive mind, sports injury precautions and prevention
GE 1204 wafn 1 (0-2-1) Bk28A

ﬂ’]iﬂ{ﬂﬂi;dalliiﬂﬂ’w\lﬂ’]dﬂ’]ULLazﬁ/ﬂﬁﬂ'zﬂ’liLﬂﬁ 'f]%vl)‘ﬁ’ﬁ’]\‘]ﬂﬁﬁl miasnmmmﬁ'ﬂﬁiuﬁg

WNANET LazMIINAWIANNRU AN ANITaA237:9ar N TU 89NN TLNALT LN TLa AT

GE 1205 ASEAN Ways 3 (3-0-6) credits

Understanding ASEAN, valuing concepts of identity and diversity, connecting global and local
issues, relationship among ASEAN member states, importance of working with other nations to
overcome challenges, economic and resource policies, and practices, and practices to promote

the well-being of nations and individuals
GE 1205 2021138 3 (3-0-6) ¥ 28NA
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GE 1209 Psychology Application in Daily Life 3 (3-0-6) credits

Theories of psychology, sensations, perception, thoughts, motivation, stress and its effect on
human behaviours, responding to difficult life situation, EQ, AQ, SQ, Stress Management,

Resilience
GE 1209 msilszgnavninzugiayszsrin 3 (3-0-6) BWNA
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GE 1302 Ecology and Sustainability 3 (3-0-6) credits

General science, scientific approaches, understanding the interrelationships of the nature,
identification and analysis of environmental problems, application and alternative solutions for

preventing and solving environmental problems
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GE 1302 #12@3N81 LazaNNSI8% 3 (3-0-6) BWUNA
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GE 1303 Science for Sustainable Future 2 (2-0-4) credits

The interelationship of human beings, science, technology, and nature, natural resources
utilization on future environmental chalenges, the importance of natural capital and ecosystem
services no sustainability, hte importance of sustainable natural resources for future

[
>

GE 1303 Inanaansiaaniaaiigetin 2 (2-0-4) BWAYNA
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GE 1403 Thai Language for Professional Communication 3 (3-0-6) credits
(For Thai students)

Communication skills to enhance understanding by effective listening, reading, writing and

public speaking, information search for academic writing
GE 1403 M InaiNan1s§adsiznan 3 (3-0-6) BWUNA
(EATUHNANEN Ine)
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GE 1409 Thai Language for Intercultural Communication 3 (3-0-6) credits
(For Non-Thai students)

Basic Thai language for communication across different culture, basic listening and speaking
Thai in diverse context, Thai cultural and traditional background, ways of life, festivals and local

culture in different parts of Thailand, Thai culture for competent intercultural relations
GE 1409 n#1 [natiNan1380 81339 w5538 3 (3-0-6) BWNA
(FNRILINANBANITIR)
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GE 1410 Thai for Profession Communication 2 (2-0-4) credits

(Required course for Thai students)

Communication skills in Thai language in listening, speaking, reading, and writing, active
listening, comprehensive reading, analyze main idea and supporting details, write an article,

project and meeting minute, public speaking, special-occasion speeches
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GE 1411 Thai Language for Multicultural Communication 2 (2-0-4) credits

(Required course for non-Thai students)

Thai language for basic communication in multicultural social setting, integrative culture
perspective in listening and speaking on talk at work. Thai cultural and traditional patterns in

each professional setting; Thai ways of life, Thai ceremony, and festivals.

GE 1411 mmvl‘nﬂLﬁanﬂsﬁaaﬂs‘l%wm‘f’muﬁ‘sw 2 (2-0-4) BI8NA
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GE 1412 Introductory Thai Usage 2 (2-0-4) credits

(Required course for Thai students from International Program)

Enhance listening and speaking skills in daily life, write and read Thai consonants, vowels,

tones, and grammar and create accurate basic sentences.

GE 1412 m3limus Inaiiiasa 2 (2-0-4) B28NA
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GE 1413 Introduction to Korean Language and K-pop Culture 3 (3-0-6) credits

Basic communication skills in Korean language through learning primary conversation and
phrases, basic grammar and sentence structure, some sociocultural aspects related to the

Korean language, read and write simple phases
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GE 1414 Introduction to Spanish Language and Culture 3 (3-0-6) credits

Understanding and learning Spanish pronunciation and accent, speaking and listening basic
Spanish conversations, a useful range of vocabulary and basic grammatical structures, real life

situation
GE 1414 mMmuazimwsIsaaldwiiasan 3 (3-0-6) BWNA
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GE 1415 Storytelling and Presentation Skills in English 3 (3-0-6) credits

Mastering skills in telling stories and giving presentations in English to build confidence in

communication
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GE 2102 Human Heritage and Globalization 3 (3-0-6) credits

Development of human society, rise and fall of civilizations, achievements and heritages of
Westernand Eastern civilizations since ancient times in order to understand their roots;
globalization impacts on modern societies; cross-cultural society

GE 2102 asanuisansazuazlanininn 3 (3-0-6) ¥iv28nA
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GE 2103 Art of Reasoning 3 (3-0-6) credits

Fundamental analysis of logical elements and rational applications for daily life emphasizing on

deductive and inductive methods of validity and fallacy

GE 2103 @adzmslBinamua 3 (3-0-6) BWNA
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GE 2110 Human Civilizations and Global Citizens 2 (2-0-4) credits

The development of human society, achievements, and heritages of Westem and Eastern
civilizations since ancient times in order to understand their roots; globalization impacts on
modern societies; cross-cultural society. It will help human beings to be aware of researching

and searching for information that connects the past and the present.

GE2110 813855 3uansguaznalan 2 (2-0-4) BIBAA
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GE 2207 Sport, Health and Wellness Development 3 (3-0-6) credits

Knowledge and understanding of sports, exercise, health promotion and fitness, principle of
sport spectating, selection of sport activities, nutrition, self-care for good health and wellness

development
GE 2207 NW1 §UNTWLAZNITNRIW 3 (3-0-6) BWNA
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GE 2209 The Power of Personality in Leadership 3 (3-0-6) credits

Improvement of one's self-confidence and self-esteem, think positively towards themselves,
effective communication skills, art of storytelling, team working, leadership characteristics,
interpersonal relationship skills, business etiquette required in profession and body language for

confident leadership
GE 2209 qﬂanmwﬁ'umﬂmﬁuﬁﬁﬂ 3 (3-0-6) BWWNA
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GE 2210 Love and Art of Living 3 (3-0-6) credits

Self-exploration, understanding ways to improve self-esteem analyzing the real-life problems,
conflicts and stress, breaking the bad habits, power of growth mindset, designing thinking of
their future life a happy life, Manage time effectively, Win and influence others and key habits to

build relationship with others

GE 2210 anasnuazdadzuiin1siasia 3 (3-0-6) BWWNA
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GE 2212 Exotic Thai Food and Crafts 3 (3-0-6) credits

Thai food is a reflection of cultural identity, social norms, and historical traditions, a fusion of
Southeast Asian and Chinese food, the connection between culture food and society, Thai
culture of cooking and eating, Thai dining etiquette, the flavor balance of Thai dish, Thai street

food, regional delicacies

GE 2212 81%13 WazRAnNIIN INYUUUNSNHNEW 3 (3-0-6) ¥ 28NA
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GE 2213 Thai Market Vendor Exposure 3 (3-0-6) credits

Characteristics of Thai market vendor and their salient features, types of Thai market vendor,
an influence of Thai culture on market vendor, Thai lifestyles vendor in market, keys benefit of
market vendor to Thai society, idea for market vendor, Thai market vendor as a community

affair
GE 2213 aanadaznadnaiing 3 (3-0-6) BWUNA
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GE 2304 Lifestyles and Sustainability in Dynamic World 3 (3-0-6) credits

Interrelationships between lifestyle choices and impacts of these choices on individual’s
wellbeing, society, and the global environment, scientific approach, analysis, and evaluation

power of choices on lifestyles, anticipation, and transition efforts of global sustainability
GE 2304 3D3)auazanadsiwlulanniilfawuilas 3 (3-0-6) ®i28NA
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GE 3401 Public Speaking in Thai 3 (3-0-6) credits

Basic knowledge and skills in communication in Thai, principles and techniques of effective

speaking, practical experience, and development of speakers' personality

GE 3401 mswamun naluiinunn 3 (3-0-6) BWWNA
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JA 0721 Japanese for Beginners | 3 (3-0-6) Credits
(For Non-Business Japanese/Japanese for International Business Major Students)

Japanese pronunciation, vocabulary and some basic sentence patterns focusing on the skills of

listening and speaking in everyday Japanese language

JA 0721 MBUUREIRIURLITNF Y 1 3 (3-0-6) ®i28NA
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JA 0723 Reading and Writing Japanese Scripts 3 (3-0-6) credits
(For Non-Business Japanese/Japanese for International Business Major Students)

Japanese scripts-Hiragana and Katakana, 50 basic kaniji, greetings, and basic sentence patterns

used in daily Japanese conversation
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ITX 2004 UI/UX Design and Prototyping 3 (3-0-6) credits

Overview of interactive systems, user capabilities, interface technology, design thinking process,
user stories and scenarios, wireframes and storyboards, prototyping, interaction design, usability

design and testing
ITX 2004 N30 NLULLAZEINABLULEINAARDLazYSEaUNITaL 3 (3-0-6) ¥ 28NA
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ITX 2005 Design Thinking 3 (3-0-6) credits

Overview of design process, problem interpretation, ideation, experimentation, solution
discovery, design thinking approach to develop products, services, or solutions for complex

problems; design thinking methodology, techniques, and supporting tools
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ITX 3002 Introduction to Information Technology 3 (3-0-6) credits

Components of IT systems, its usage and applications, computer hardware and software and its
operations, communication systems and computer networks basic, applications of current

technology, emerging IT-related technologies
ITX 3002 tnalwladarsaninaiosan 3 (3-0-6) B8nA
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ITX 4502 Tech Startup 3 (3-0-6) credits

Overview of tech startup, innovations, design thinking, ideation, persona, user interface design,
UX/UI, lean startup, lean canvas, value propositions, UVP, agile manifesto, business modeling,

entrepreneurship, marketing, pitching, growth hacking, angel investors, venture capital
ITX 4502 LNARAISADON 3 (3-0-6) ¥iv28nA
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LLB 1501 Business Law 3 (3-0-6) credits

Basic knowledge of business laws, the relation between laws and business, fundamental civil
laws and criminal laws, civil laws on persons, properties and fundamental intellectual property,

juristic acts, contracts, obligations, selected specific contracts which businesspersons should be



aware of, introduction to the law of electronic commerce and introduction to the law of

international trade
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LLB 1502 Fundamentals of Tax Law 3 (3-0-6) credits

Principles, theories, policies, and planning of taxation, Regulations and collection methods of
taxes and duties as provided in the Taxation Code and other currently applicable statutes, For
example, the Revenue Code in respect of Personal income tax, Juristic person income tax,

Value added tax, including Specific business tax
LLB 1502 W31 wnHuanginanuaI#aing 3 (3-0-6) ¥ 28NA
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LLB 4540 International Business Law and Start-Up Business 3 (3-0-6) credits

An overview of international economic law and international business law, Its scope, definition,
framework, and correlation with national business law, Fundamental principles of international
trade law on both goods and services, global trend of trade liberalization, China’s and ASEAN'’s
trade policy, and business opportunities for new entrepreneurs, Key features and regulations in
Thai civil and commercial code and business acts, Start up your business in Thailand,

regulations on domestic investment, and intellectual property rights as an intangible asset
LLB 4540 N #aNggInaseningdssnauazn1siaaaugsne 3 (3-0-6) Wi 28NA
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LLB 4806 Business and Human Rights 3 (3-0-6) credits

Concepts of business organizations’ roles toward society, and business problem issues affecting
human rights, Modern Slavery, Challenges of business practices, Enforcement of the UN

International Guiding Principles of Business and Human Rights
LLB 4806 §3NaUALANDNBBAY 3 (3-0-6) ®i28NA
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MB 2531 Music Business 3 (3-0-6) credits

Survey of the music industry, highlighting those areas where music and business intersect,
Career possibilities in the music industry, the development of business-related knowledge and
skills necessary for effectively maintaining a professional music career, the vocabulary and
terminology of the music industry, and the distinction between music and business at the

corporate level
MB 2531 53N9AKAI 3 (3-0-6) Wi 28NA
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MU 1002 Pop Music Appreciation 3 (3-0-6) credits

Elements of popular music, developing an appreciation of the fine art and aesthetics of human

performances, and recognizing music through listening techniques
MU 1002 §9AARINARAITINTNE 3 (3-0-6) BWNA
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MU 1231 History and Literature of Music 3 (3-0-6) credits

Overview history and Literature of music from different periods with emphasis on stylistic traits

and theoretical concepts of the eras
MU 1231 U320 AansuazIsssnIsuanas 3 (3-0-6) B NA
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MU 3602 Music Therapy 3 (3-0-6) credits

History of music therapy and how it works, Techniques used in the field, discipline's scientific

basis, theoretical applications and the ties between music and different therapeutic treatment
MU 3602 awa3LN1A 3 (3-0-6) Wi 28NA
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MU 4223 Music in Human Life 3 (3-0-6) credits

Traditions, belief systems, and practices of world cultures with regards to music, comparative
study, and analysis of the music of contrasting ethnic groups in relation to different social
contexts; thematic musical styles in recordings along with traditional, religious, and cross-

cultural issues in human life
MU 4223 ana3 Iua3aavsd 3 (3-0-6) B8nA
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NGE 0110 First Aid and Basic Life Support 3 (3-0-6) credits

Basic human structures and functions related to first aid including drug allergies; respiratory,
hematology, neurological, integumentary, musculoskeletal, and cardiovascular problems, and
basic life support, as well as first aid and basic life support practice
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NGE 0111 Innovative Media and Project Influencing Health Risk 3 (3-0-6) credits
Behavior

An overview of current trends of the tobacco consumption and its epidemic, individual and
public impacts of tobacco and nicotine product use, principal health effects of both combustible
and non-combustible tobacco and nicotine products, factors affecting tobacco use among
adolescents and young adults, trends in tobacco industry marketing and tactics in promoting
tobacco and nicotine use, tobacco control policy, legal action, and tobacco endgame strategies,
tobacco cessation techniques, and tobacco control related innovative media and health

education project design
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